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PRESIDENT AND CHIEF EXECUTIVE OFFICER DESJARDINS GROUP,
PRESIDENT CAMPAIGN CABINET REACHING NEW HEIGHTS

Guy Cormier has been President and Chief Executive Officer of Desjardins Group
since April 2016. Mr. Cormier is a graduate of Ecole des Hautes Etudes
commerciales (HEC), where he earned both a Bachelor of Business Administration
and an MBA, as well as teaching finance for eight years. Mr. Cormier has been with
Desjardins since 1992, and was General Manager of several caisses in the network.In
2018, Guy Cormier headed up the Advisory Committee on the City of Montreal's
Commercial Development Plan. Among his diverse activities and interventions, he is
the ardent promoter of a better distribution of prosperity, of a more inclusive
economy and of sustainable development.

JEAN-PIERRE LEGER
CHAIRMAN OF THE BOARD ST-HUBERT FOUNDATION

Jean-Pierre Léger literally grew up in the kitchens of St-Hubert Bar-B-Q, the
restaurant founded by his parents in 1951. Over the years, he worked at every job
that needs to be done in a restaurant. In 1966, he and his sister Claire formally joined
the company. In 1991, he became president of Les Rotisseries St-Hubert Ltée and
in 2002 the sole shareholder. Jean-Pierre sits on a number of boards and participates
in different fundraising campaigns in support of families and the community. He also
serves as a member of the board of directors for the St-Hubert Foundation, created
in 2012.

SERGE GODIN
FOUNDER AND EXECUTIVE CHAIRMAN OF THE BOARD CGl

Serge Godin founded CGI in 1976 at the age of 26. Under his leadership, CGI has
grown to become the fifth-largest independent information technology and business
process services firm in the world. Mr. Godin led CGI as its President and Chief
Executive Officer from its founding until 2006, when he became Executive Chairman
of the Board. Mr. Godin has long been involved in charitable causes. In 2000, he
established the Jeunesse-Vie Foundation with a mission to alleviate poverty, advance
education and improve the health of disadvantaged children and teens.

REACHING NEW HEIGHTS
CAMPAIGN OBJECTIVE

$15 million

.
#

S11 million

$7,5 million
$15 MILLION
2017 Sculpture Competition / a public work of art
2018 Architectural Competition: museum, dome and observation tower
IMPORTANT DATES . . . .
MAJOR DEVELOPMENT March 2019 Inauguration of Major Development Project Worksite
PROJECT Dec. 2020  Welcome centre, Carillon, Holy Family Plaza, Monumental garden

and illumination

Sum. 2022 Museum, dome and observation tower

Pictures available upon request

February 2019 — Communications Department of Saint Joseph’s Oratory of Mount Royal




